All Bachelor of Science programs require a minimum of 128 credits and a 2.00 cumulative average.

B.S. BUSINESS STUDIES
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48 credits

G COURSES: (32 total credits) No more than 12 credits in any "G" category may be applied towards the BS degree.

GEN General Interdisciplinary (4) GNM General Natural Science & Math 4)
GIS-General Integration & Synthesis (Jr. yr.) 4) GNM General Natural Science & Math 4)
GAH General Arts & Humanities 4) GSS General Social Science (4)

GAH General Arts & Humanities



Pre-Req Structure for Business Core Requirements

Year 1 Year 2 Year 3 Year 4
BSNS 2120 Quant MGMT 3110 MGMT 4102
CSIS 1206 St Methods Intro to MGMT Ops MGMT
ECON 1200 ECON 1400 ACCT 2110 ACCT 2120 FINA 3110
Macroeconomics Microeconomics Financial ACCT Managerial BSNS 4112 Strategy
Intro to FINA .
ACCT (Seniors only)
Business Law MKTG 3110
(PLAW 2120 or MKTG Principles
PLAW 3110)
Pre-req Structure for the Marketing Concentration
Year 1 Year 2 Year 3 Year 4
MKTG 3112 MKTG 4460 Global
Public Relations Marketing
snse’\:icﬁ: o et (';/L':\Zir:ii;havior NEK Y
Strategic Marketing
* Plus 3 MKTG electives
MKTG 3202 Advertising
MKTG 3210 MKTG 4727 Current
MKTG Research Topics
MKTG 4950
MKTG 3110 MKTG 3250 Internship/4800
Mktg Principles Marketing Ethics Independent Study

MKTG 3350
Electronic Mktg
MKTG 3355

Personal Selling and Sales
Management

MKTG 3465
Retail Mktg
MKTG 3475
Direct Mktg




